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摘   要 
I 

















































In recent years, domestic commercial banks and financial institutions have the 
application of customer relationship management system and implementation 
included in the agenda. Commercial banks and financial institutions are stepping up 
the implementation of their customer relationship management system, to improve 
their service level, enhance their competitive strength. 
This paper studies a bank "take the customer as the center" management mode, 
develop customer resources, to retain customers, design, implementation of the 
customer management system, will be scattered in various system customer data 
integration, based on data warehouse and data mining based on customer relationship 
management system, scattered in various affairs information system of customer data, 
transaction data for analysis, so that banks can fully grasp the customer each kind of 
information, analysis of customer transactions, detection and tracking business 
customers high-end business to customer contribution degree, assessment, 
development of targeted products and services marketing. In this paper, according to 
the bank's management characteristic and operational characteristics, use the B/S 
system structure, the design and implementation of a Internet based on internal 
network and the coexistence of customer relationship management system. At the 
same time, according to the actual needs of the business, improve the function of the 
system module design, and the function of each module in detail, finally according to 
each layer module to realize the function of the system, and its application in actual 
work. 
After the test, realized the system design each function, as the bank implements 
poor dissimilation strategy of service, improve service quality, compete more 
effectively help. This dissertation hopes to provide banks and financial institutions to 
carry out bank financing business, achieve customer segmentation to provide ideas for 
banks, service differentiation strategy, improve service quality, compete more 
effectively help.  
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